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Build Better. Together.
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Mission

Build Better. Together.

Rakennetaan
paremmin. Yhdessa.
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Vision
First choice partner
iIn European
Construction

Software
Ecosystem.
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Value
proposition

We help companies in the
construction industry to
iIncrease their profitability,
become more responsible,
and to leverage their data
for future growth and
development.




OUR VALUES
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We dare to dream big and aim
higher.

By sharing ideas, questioning
the status quo, and pushing
boundaries, we create the
solutions of tomorrow.

We focus on working smarter,
not harder, and see mistakes as
opportunities for growth. If you're
not feeling challenged, you’re
not thinking bold enough.

We care about our customers,
our business, and each other.

Together, we’re working towards
a more sustainable future, fueled
by a belief in ourselves and our
people.

We make sure that what we do
is not just impactful but also fun,
creating an environment where
meaningful work and good times
go hand in hand.

We grow together and stay
united by our shared mission
and ambitious goals.

We’re always looking to the
future,excited and curious about
the opportunities it holds.

We’re committed to continuous
improvement: evolving our
products, services, and skills for
a better tomorrow in the world of
construction.

Our Foundation = Together — with trust and transparency
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Tone of voice (yrityksen viestintatyyli)

Rohkeasti uutta luova

Tavoitteemme on uudistaa koko rakennusalaa ja toimia
alan ajatusjohtajina. Siksi emme pelkaa luoda uusia
kasitteita tai yndistaa vanhoja uudella tavalla.
Positiivinen

Naemme haasteet, mutta emme maalaile piruja seinille.
Valamme uskoa rakennusalan tuottavuuden

vapauttamiseen ja asiakkaan kykyyn rakentaa
tulevaisuutta.

Ytimekkaasti asiakkaan kielella
Admicom ei jaarittele tai paketoi sanomaansa jargoniin.
Menemme asiaan ja kerromme ratkaisumme asiakkaan
nakokulmasta ja hanen kielellaan.

Haastava

Tarvittaessa haastamme nykyiset kaytannot jarjella
perustellen. Myos vastuullisuus ja kestavyys ovat jarkeva
tapa toimia.

Osaamisestaan ylpea

Meilla on laajaan rakennusalan ymmarrykseen perustuva
nakemys ja kokemus parhaista kaytannadista. Luotamme
asiantuntemukseemme, mutta emme ole ylimielisia.

Pilke silmakulmassa

Puhumme tarkeista asioista ja merkittavista
investoinneista, mutta emme ota itseamme lilan vakavasti.
Tasapainotamme suuria linjoja arkisuudella.
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Tone of voice

Boldly creative

Our goal is to transform the entire construction industry
and act as thought leaders. That’s why we’re not afraid to
create new concepts or combine old ones in new ways.

Positive

We see challenges but don’t paint them darker than they
are. We believe in freeing up productivity in construction
and in our customers’ ability to build the future.

Clear and to the point — in the customer’s language
Admicom doesn’t wrap its message in jargon. We get
straight to the point and communicate our solutions from
the customer’s perspective, in their own language.

Challenging

When needed, we question existing practices based on
reason and rationale. Responsibility and sustainability are
also the smart way to operate.

Proud of our expertise

Our perspective is built on a deep understanding of the
construction industry and best practices. We trust our
expertise — without arrogance.

With a spark of humor

We talk about important matters and major investments —
but never take ourselves too seriously. We balance big
ambitions with a touch of everyday realism.
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Logo versions & Protection area

There are horizontal and vertical versions of the logo. Use the horizontal version

. . X X
primarily.
In situations where the horizontal version does not fit in the allocated space, you can
use the vertical version. Do not separate the parts of the logo (icon + text) from each x
other.
X X
admicom - ,(
X | x

— bdm1com
admicom 2 .
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Logo colours

There are two versions of the logo: two-colored, which are yellow and black or yellow and white, and those are the main versions that should be used
whenever possible.

There are also versions of the logo in a single color — black and white. These versions can be used in contexts where the use of colors is not
possible or if the logo's background is such that the colored logo does not stand out from it, for example, a multicolored photograph.

admicom admicom
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Examples of how NOT to use the logo
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Product logos

There are two versions of the product logos: two-colored, which are orange and black or orange and white.

There are also separate icons of each product logo.

@ admicom ultima @) admicom estima admicom quantima
admicom bauhub admicom planner @ admicom tempo
admicom vision @& admicom trackinno admicom insite

admicom BIM3 ®) admicom flex



admicom

Yellow Light grey Blue-grey Highlight orange

Print Print Print

CMYK 0, 30,100, 0 CMYK 0,0,0,10 CMYK 45, 25, 16, 59

Pantone 123 C Pantone Cool Gray 1C Pantone 431C

Online Online Online

RGB 255,183,0 RGB 238, 238, 238 RGE 60,75,76

HEX  #FFB700 HEX  #EEEEEE HEX  #3C4B4C

Print

CMYK 0,0, 0,100

Pantone Black C
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Font: Manrope

(Powerpoint, Word, Excel: Arial)

Bold
Medium

Reqular
-xTralignt

Manrope
abcdefghjikimnopqrstuvwxyzaéo
ABCDEFGHIJKLMNOPQRSTUWVXYZAAO
1234567890&@721/+(., ;)

Manrope
abcdefghjikimnopgrstuvwxyzaéo
ABCDEFGHIJKLMNOPQRSTUWVXYZAAD
1234567890&@71/+(..::)

Manrope
abcdefghjikimnopgrstuvwxyzaad
ABCDEFGHIJKLMNOPQRSTUWVXYZAAQ
1234567890&8@°71/+(., 1)

hManrope
abcdefghjikmnopgrstuvwxyzaad
ABCDEFGHIJKLMNOPQRSTUWAXYZAAD

12345878908@71+(..:1)
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More information:
markkinointi@admicom.com
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